Brands — JoshCod & X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves
ds you go.

1. Personality > 2.Core Color > 3.Palette > 4.Artistic Style > 5. Typography > 6.Taglines > 7.Logo Types > 8.LogoPreview > 9.Style Guide >
10. Social Media

Use the thumbs-up button to include a trait and the thumbs-down button to mark one to avoid. You can include up to five adjectives and avoid up to three —
buttons disable automatically when the limit is reached.
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Brands — JoshCod ¢ X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves
as you go.

1. Personality > 2.CoreColor > 3.Palette > 4. Artistic Style > 5.Typography > 6.Taglines > 7.Logo Types > 8.lLogoPreview > 9. Style Guide >

10. Social Media

For each core color you have selected we will generate a variety of diffent palette directions for you to select from. Each palette direction will include one primary and two
accent colors. When generation finishes, the cards below will be replaced with palettes you can choose from. Pick one palette you'd like to explore for the rest of the
develoment process. Don't worry: if you don't like it as we develop the concept you can change to a different palette later. Palette generation runs when you continue from
Core Color; option cards will appear here when jobs complete.

Regenerate Palettes

Terra Firma Regal Sunset Modern Integrity

F

Marine & Gold Verdant Canopy Warm Harbor

e 2

Ocean Depth & Pearl Calm Horizon Coastal Sunset

Back -




Brands — JoshCod ¢ X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves
as you go.

1. Personality 2. Core Color 3. Palette 4. Artistic Style 5. Typography 6. Taglines 7.Logo Types 8. Logo Preview 9. Style Guide

10. Social Media

Artistic style is the overall visual and aesthetic direction for your brand—from product and web trends to illustration and fine-art references. Pick up to five

directions to carry forward; you can adjust this shortlist anytime before downstream steps lock choices.

1. Website and Product Design Aesthetics

Minimalist Clean Saa$S Corporate

Heading | 5 Heading Heading

Enterprise Dashboard Swiss / International Typographic Style

Heading . .
Lorem ipsum dolor sit amet,

consectetur adipiscing elit

Lorem ipsum
dolor sit amet

with purpose:
Create impact.

people more.
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Brands — JoshCod ¢

X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves

as you go.

1. Personality 2.Core Color > 3.Palette >

10. Social Media

Typeface direction

Serif

For a loan officer, serif typography can convey a

profound sense of heritage, established credibility,

and gravitas. It makes the brand feel authoritative
and enduring, which is crucial for reassuring
clients making long-term financial decisions.
Serifs evoke a classic, trusted aesthetic that
aligns with serious financial guidance.

Header font

Inter

4. Artistic Style >

LY

5. Typography > 6.Taglines >

7.Logo Types > 8.Logo Preview >

-

Sans-Serif

Sans-serif typefaces will reinforce the loan officer
brand's commitment to modern clarity,
approachability, and digital efficiency. They make
complex financial information feel immediate and
easy to understand, reducing client friction and
promoting a sense of straightforward,
contemporary guidance. This direction
emphasizes accessibility and a forward-thinking

approach.

\\

J

The quick brown fox jumps over the lazy dog.

Body font

Inter

9. Style Guide >

No Preference

Choosing 'No Preference’ for typography offers
valuable flexibility to combine the best aspects of
both serif and sans-serif styles. This approach can
allow for a distinctive brand voice that balances
the trustworthiness of traditional forms with the
modern clarity of digital readability, effectively
catering to a broad audience and diverse
communication needs.

<2

<>

Body preview: readable paragraphs matter for long-form content and Ul labels.
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Brands — JoshCod ¢ X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves

as you go.

1. Personality 2. Core Color 3. Palette 4. Artistic Style 5. Typography 6. Taglines 7.Logo Types 8. Logo Preview 9. Style Guide

10. Social Media

- -
Wordmark v Monogram Letterform Icon

ACME

Abstract Emblem v Mascot Combination v

[ acMe
Design made
easy, brands
made you.

/\ ACME

Badge Dynamic Script Typographic




Brands — JoshCod ¢ X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves
as you go.

1. Personality > 2.CoreColor > 3.Palette > 4.Artistic Style > 5.Typography > 6.Taglines > 7.Logo Types > 8.LogoPreview > 9.Style Guide >
10. Social Media

Typeface direction

Sans-Serif

Body font

Inter

Palette variant

Brand primary
#0E4B90

Accent two

#FOF8FF

Semantic warning

#0OF6ABB

Card shadow

None

Card border color

#OF6A8B

Rackarannd

Back

Header font

Inter

Tagline
Josh Cod: Your Foundation of Trust.

Corporate primary
Sapphire Blue

Accent one
#0F6A8B

Semantic danger

#FFO000

Card roundness

Square

Card border weight

None

Card / block fill
#FFFFFF

Ruttan / link accent

No final logo yet. Tap a thumbnail below.

Clear final logo

Generated explorations from Logo Preview. Tap to set your final mark.

No logo explorations yet. Go back to Logo Preview to generate options.



Brands — JoshCod ¢ X

Walk through personality, core colors, palette, style, type, taglines, logo, logo preview, then style guide surfaces and your final logo, then social assets. Your progress saves
as you go.

1. Personality 2. Core Color 3. Palette 4. Artistic Style 5. Typography 6. Taglines 7. Logo Types 8. Logo Preview 9. Style Guide
10. Social Media

Social assets < Download All

. P . e
LinkedIn Banner Lock @9 LinkedIn Post Image Lock @9
Wide profile banner for personal or company pages. Landscape feed / link-preview style,

1584=396px 1200x627px

Josh Cod

Josh Cod: Your Foundation of Trust,

Josh Cod Josh Cod

Josh Cod: Your Foundation of Trust.

Josh Cod: Your Foundation of Trust.

& Download ~
& Download -
a L R . a=
X (Twitter) Header Lock @9 X (Twitter) Post Image Lock @
Full-bleed strip behind profile. In-feed card ratio.
1500x500px 1200%675px

Back
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0. Loan Officers Topics @ Review pending 4 Generate topics -

Q Topics ~ @ > Topics > Catalog
Manage the content themes your organization publishes under. Approved topics are
Q@ All Topics available across Content Forge; proposed topics wait for review.
) My Publishing @ Approved 24 ® Proposed 11 ® Rejected O @ Archived 0 All topic types i All sources 5 All personas 3
=] My Content Q. Search by name or description...
My Social Media b TOPIC STATUS SOURCE AUDIENCE CONTENT
Customer Settings ¥ Al Governance Becomes the New Proptech Wedge for Multifamily and
CRE + System
« Approved we 3 personas 0 pieces
System Settings v
@ y 9 A timely topic on why real estate firms no longer just need Al tools—they ne...
Mortgage and Title Workflows Are Shifting From Digitization to Fraud-
Resilient Verification # System
S * Approved «ss 3 personas 0 pieces
R /
A strong topic on why the market is moving beyond ‘paperless’ toward...
Custom Enterprise Al Is Raising the Bar for Proptech Startups
+ System
® Approved «se 3 personas 0 pieces
A sharp topic on how custom enterprise Al strategies are changing what...
Automation for NOI Is Moving Down-Market to Smaller Operators S
ystem
e Approved we 3 personas 0 pieces
A timely operating thesis: practical automation is no longer just for the...
Board-Level Support That Actually Helps Founders + System
* Approved Mo personas 0 pieces
Provide practical guidance on what effective investor and board support... Evergreen
The Operator Lens in Venture Investing + System
o ) . . * Approved No personas 0 pieces
40- Light & Dark Explore how experience in property ownership, management, development,... Evergreen
1 Indiietrv Arccace e d Crawth Advantaca & Systam




® Approved System (Trending @O active content -

Al Governance Becomes the New Proptech
Wedge for Multifamily and CRE

DESCRIPTION

A timely topic on why real estate firms no longer just need Al tools—they need governance
frameworks for procurement, model oversight, resident communications, pricing, and
complionce._con credibly frame this as an investment and go-to-market
opportunity: founders that help operators deploy Al safely may win faster than point

solutions that only promise automation.

TRENDING WINDOW

Detected At Expires At
Jul 16, 2026, 12:28 AM Aug 15, 2026,12:28 AM

TIMELINESS RATIONALE

This is current now because July 2026 reporting shows Al adoption is already ahead of policy and
controls inside multifamily portfolios, making governance an immediate operating and investment
issue rather than a future concern.

Al governance multifamily Al  fair housing compliance vendorrisk audit readiness

enterprise controls
EVIDENCE

Al Pilots Have Outrun Governance In Multifamily Portfolios web _search
GlobeSt - Jul 8, 2026, 9:00 AM

Fresh July 2026 coverage says multifamily firms are rolling out Al across leasing, pricing, and
operations faster than governance controls can keep up, with vendor-led Al adoption creating
risk around fair housing, disclosures, and audit readiness.

Open source

Regulatory Issues Forum Explores Al's Growing Role in Real Estate and web _search
Public Policy

National Association of REALTORS® - Jun 17, 2026, 9:00 AM

NAR hinhlinhtad hina 202A indiietryr diceriiccinn arniind hnalancina Al innnvuntinn with enfanmiinrde

¢ Edit = Archive I Delete



Promote your best concepts to the next stage of production.

Unlocking Value in Real Estate:
Automation’s Role in Smaller Portfolios

LinkedIn Article = | Automation for NOI Is Moving Do...

Highlights how automation can unlock
significant value in smaller real estate portfolios,
with financial and operational impacts,...

Building Better Relationships:
Automation in Tenant Communication...

LinkedIn Article | Automation for NOI Is Moving Do...

Provides a comprehensive look at how
automation can improve tenant communication
for smaller operators, leading to better...

Leveraging Automation for Risk
Management in Small-Scale Real...

Blog Post = | Automation for NOI Is Moving Down-M...
Discusses how small-scale real estate operators

can leverage automation to manage risks more
effectively, with testimonials from successful...

Driving Efficiency: Automation's Role in
Vendor Onboarding for Small Operators

Blog Post | | Automation for NOI Is Moving Down-M...

Focuses on the role of automation in streamlining
vendor onboarding processes for small
operators, highlighting case studies and...

Automation and Compliance: How
Smaller Operators Manage Both

Blog Post | | Automation for NOI Is Moving Down-M...

Explores how smaller operators manage
compliance while adopting automation,
highlighting tools that ensure adherence to...

Automation Tools Transforming Smaller
Operators’ NOI

Blog Post | | Automation for NOI Is Moving Down-M...

Focuses on automation tools transforming
workflows for smaller operators, showcasing
financial benefits and providing a guide for initi...

Revolutionizing Approval Cycles with
Automation

LinkedIn Article = Automation for NOI Is Moving Do...

Explores how automation can revolutionize
approval cycles in property management,
providing tangible benefits and outlining...

Automation Adoption: What Mid-Sized
Operators Need to Know

Blog Post = | Automation for NOI Is Moving Down-M...

Guides mid-sized operators on how automation
tools can address challenges impacting NOI,
outlining specific technologies and offering...

The Competitive Edge: Automation in
Mid-Market Real Estate Operations

Linkedin Article = | Automation for NOI Is Moving Do...

Analyzes how mid-market operators can use
automation to reduce leasing times and boost
occupancy, providing a competitive edge in a...



C Search @ o EliWright
T Graviten i © =, i

O Topics £ C 0 nte nt © Ssuggest Content + Create Content

[E My Content iy > Content Forge > Content

This page manages content through each stage of the production workflow from idea to publication ensuring a clear, organized
My Social Media ~
s creation process.

Ideas Workspace 1 Scheduled

- -

All Topics < All Types o Q. Search content...

Craft and refine active drafts to prepare them for publication.

Why First-Time Homebuyers Shouldn't
Wait for Rates to Drop

Linkedin Article = | Homebuyer Education

® ® ® (o]
Outline Draft Compliance Published

A practical take on why waiting for perfect
mortgage rates is costing buyers more than it...

L Checking...
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Drag and drop items onto the calendar to finalize your posting schedule.

My Content
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Personas

( > Customer Settings > Personas

Q@ Propose

You maintain buyer and user personas for your workspace—propose shortlists from a business concept, build detailed records, and

keep roles aligned with your GTM story.

Q Search personas All roles

Title & Escrow Operations
Director

Economic Buyer

Title & Escrow Operations Director, Director of Escrow
Operations, VP of Title Operations

- Overseeing daily title and escrow operations.

- Ensuring compliance with state and federal regulations.
- Managing and training escrow teams.

- Implementing and optimizing closing processes for ...

Manager

CRE Lender Risk &
Technology Lead

Technical Buyer

SVP, Loan Operations, Director, Risk Management, Head of
Technology, Lending

- Oversee daily loan operations, including origination,
servicing, and closing.

- Develop and implement risk management strategies and
policies....

Manager

& 6 active personas

REIT CIO/Data Integration
Gatekeeper

Technical Buyer

ClO, VP of Enterprise Architecture, Director of Data
Strategy, Head of IT Operations

- Overseeing enterprise architecture, ensuring systems are
scalable, secure, and integrated.

- Defining and executing data strategy, including data
governance, quality, and analytics....

Manager

Institutional LP Seeking
Proptech Edge

Economic Buyer

Chief Investment Officer, Head of Real Estate Investments,
Portfolio Manager, Investment Analyst

- Sourcing and evaluating investment opportunities in
proptech and real estate assets.

- Conducting due diligence on potential investments.
- Managing a portfolio of investments....

Manager

Multifamily/Commercial
Operations Executive

Economic Buyer

Chief Operating Officer, Head of Property Operations, VP
of Operations

- Overseeing all aspects of property operations, including
leasing, resident relations, maintenance, and capital
projects.

- Developing and implementing operational strategies to ...

Manager

Network-Driven Proptech
Founder-CEO

Founder, CEO

Champion

- Setting company vision and strategy

- Leading product development and go-to-market

- Fundraising and investor relations

- Building and managing the executive team...

- Securing early customers and strategic partnerships

Manager



Q. Search

¢ » Brands > Options > Personality adjectives

Personality adjectives

Curate the adjective vocabulary used in Step 1 of Brands. Changes affect new sessions and labels shown in the wizard.

+ Back to Brands

Display name

Trustworthy

Approachable

Human

Authentic

Friendly

Professional

Warm

Pawerful

Reliable

Intelligent

Precise

Bold

Energetic

Innovative

Craative

Fresh

trust

trust

trust

trust

authority

trust

authority

authority

authority

authority

authority

energy

energy

energy

anergy

Gloss

dependable, cred:

le, reassuring

accessible, friendly, open

personal, relatable, natural

genuine,

wel

ng, pleasant, easygoing

polished, capable, businessli

caring, kind, human

ossured, self-possessed. certain

strong, commanding, impactful

consistent, dependable, steady

smart, thoughtful, informed

exact, careful, rigorous

daring, assertive, fearless

lively, active, dynamic

inventive, forward-thinking, original

imaginative, expressive, nspired

current, vi



(m » Brands » Options » Corporate primary colors

Corporate primary colors

Maintain the named corporate primaries shown in Step 2. Edits change catalog cards, swatches, and LLM prompts.

« Back to Brands

Name

Red

Crimson

Burgundy

Rose

Blush

Coral

Salmon

Magenta

Fuchsia

Orange

Burnt Qrange

Terracotta

Peach

Apricot

Yellow

Gold

Mustard

Hex

#E53935

#C62828

#BB0E4F

#ECA407A

#FABFB1

#FFT043

#FF8ABS

#DB1B6O

#EO40FB

#FBBCOO

#E65100

#BF360C

#FFABO]

#FFCCEBO

#FDD835

#FOAB25

#FOAB25

Associations

bold, urgent, memorable, high-energy

serious, premium, assertive, strong

sophisticated, heritage, refined, premium

romantic, beauty-forward, feminine, fashion

soft-glam. cosmetic. approachabla, warm-pink

modern, human, upbeat. approachable

friendly, lifestyle. approachable, warm~coral

bold. artistic, nightlife, neon

vivid, fashion, expressive, high-chroma

optimistic, active, friendly. attention-getting

warm, grounded, distinctive, confident

warm, artisanal, mediterranean, tactile

soft, friendly, cosmetic, cheerful

sunny, soft, editorial, welcoming

optimistic, cheerful, visible, energetic

premium, successful, elevated, classic

warm, creative, editorial, distinctive



(@ » Brands » Options » Palette variants

Palette variants

Define the twelve palette tuning options used when generating palettes in Step 3.

« Back to Brands

Name

Balanced / Criginal

Subdued

Bold

Cool

Warm

Airy

Moody

Muted

Dimension

balance

intensity

intensity

temperature

temperature

brightness

brightness

saturation

Note

Preserves the default generated palette with the clearest interpretation of the
selected brand adjectives, primary color, and palette structure. This is the safest
baseline option and is best when the palette already feels directionally right. Use
it when the goal is a clean. broadly usable corporate palette without o strong
tuning bias.

A lower-energy version of the palette with restrained color force, softer accents,
and less visual urgency. It reduces how loud or assertive the palette feels while
preserving the overall structure, This works well for serious, professional, editorial,
advisory, luxury, healthcare, finance, or other trust-heavy brands.

A stronger, more assertive version of the palette with higher visual punch, clearer
accents, and more confident use of color. It increases the sense of energy and
presence without completely changing the palette’s character. This is o good fit
for brands that want to feel ambitious, disruptive, modern, sales-driven, or highly
visible.

Pushes hues toward blue, teal, cyan, or violet undertones to create a calmer, more
technical, and more precise feel. The underlying polette structure stays intact, but
the emotional read becomes more modern and controlled. This works especially
well for Soa$, data, infrastructure, analytics, security, Al and engineering-
oriented brands.

Pushes hues toward red, orange. gold. coral. or earthy undertones to create a
friendlier, more energetic. and more human feel. It maokes the palette feel more
approachable and emotionally warm while preserving the base structure, Thisis o
strong choice for community. education, wellness, services, creator, hospitality,
consumer, or relationship-driven brands.

Raises the overall value of the palette to create a lighter, more open, spacious,
and approachable feel. It gives the palette a cleaner and more optimistic tone
while keeping the same general color relationships. This works well for brands that
want to feel simple, accessible, colloborative, uplifting. or easy to adopt.

Lowers the overall value of the polette to create a darker, richer, more premium,
and more dramatic effect. It makes the polette feel more serious and elevated
while still preserving its structure. This is a good option for brands that want to
feel sophisticated, cinematic, high-end, confidential, powerful, or enterprise-
grade.

Softens chroma to create a more restrained, mature, dusty, understated, or
natural palette. It tones down the vividness of the colors without fundamentally



